
[bookmark: _Toc215328006]SECTION 1 — Introduction
Digital marketing allows small companies to reach new customers through online channels.
This report outlines a strategy for improving the online visibility of Padaria Nata Lisboa, a traditional Portuguese bakery located in Braga.
In today’s competitive market, small businesses need to maintain a strong online presence to attract and retain customers. Many consumers discover new products and services through platforms such as Google, Instagram, and Facebook. Effective digital marketing helps a company stay visible and relevant in a crowded market.
Another advantage of digital marketing is the ability to target specific audiences. Small businesses often have limited marketing budgets, so it is essential to invest in campaigns that reach the right people at the right time. Digital platforms provide analytics tools to monitor customer engagement and adjust strategies for maximum impact.
Digital marketing also allows businesses to build long-term relationships with their customers. Through regular posts on social media, email newsletters, and an engaging website, the bakery can communicate directly with its audience. This consistent interaction encourages customer loyalty, repeat purchases, and positive word-of-mouth referrals.
Finally, adopting a professional digital marketing strategy enables the bakery to compete with larger brands. By presenting a consistent, professional online image, the bakery can increase its reputation, attract tourists visiting Braga, and ensure sustainable growth.
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Padaria Nata Lisboa is a popular bakery located in the historic city of Braga, Portugal. Founded in 2011, it is part of a well-known Portuguese brand famous for its pastéis de nata and traditional pastries. The bakery attracts both locals and tourists who enjoy authentic Portuguese sweets in a cozy, welcoming environment.
The bakery offers a variety of products including pastéis de nata, other pastries, sandwiches, and coffee. The Braga branch is part of a larger network of stores across Portugal, aiming to maintain high quality and authentic taste.
The Braga branch aims to combine traditional baking with modern marketing techniques. By leveraging its brand reputation and online tools, it can expand its reach and attract new customers while maintaining loyal patrons. The bakery’s online presence, including its website and social media profiles, is central to its marketing strategy.
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Parameter	Description
Company Name	Nata Lisboa – Braga
Location	Braga, Portugal
Industry	Food & Beverage
Main Products	Pastéis de Nata, pastries, sandwiches, coffee
Website	www.natalisboa.com
Founded	2011 (brand)
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Padaria Nata Lisboa can enhance its online presence through a combination of social media campaigns, Google Ads, and website improvements. The following strategies outline how to increase engagement and attract new customers.
[bookmark: _Toc215328009]Social Media Campaigns
Instagram product photos: Share appealing images of freshly baked pastéis de nata.
Facebook promotions: Advertise limited-time offers and events.
TikTok short videos: Show behind-the-scenes baking process to engage younger audiences.
[bookmark: _Toc215328010]Google Ads
Keyword targeting: Focus on local searches like “best pastéis de nata Braga.”
Budget planning: Allocate budget to reach maximum local audience efficiently.
Weekly performance tracking: Monitor campaign performance and optimize for best results.
Website Improvements
TextBox
Key Recommendation: Improve website speed, update product photos, and highlight local store promotions in Braga.
Additional suggestions:
Add an online ordering option for local delivery.
Optimize website for mobile users.
Include a blog with recipes and bakery news to attract more visitors.
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Implementing a well-structured digital marketing plan can significantly benefit Padaria Nata Lisboa. Expected results include:
Increased website traffic: More visitors can discover the bakery online and convert into customers.
Higher social media engagement: Consistent posts and campaigns can attract followers and improve brand visibility.
Sales growth: Online promotions and ordering options can lead to increased revenue.
Enhanced brand recognition: A professional online presence establishes the bakery as a trusted and modern business while maintaining its traditional values.
Quote
“A strong digital strategy can significantly increase customer engagement and attract new visitors to the Braga location.”
In addition, improved analytics from campaigns will allow the bakery to understand customer preferences better and refine future marketing strategies.
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In conclusion, the proposed digital marketing strategies will help Padaria Nata Lisboa strengthen its online presence, attract new customers, and maintain loyal patrons. By using social media campaigns, Google Ads, and website improvements, the bakery can effectively promote its products and increase engagement with the local community.
Implementing these strategies ensures the bakery stays competitive in Braga, appeals to both tourists and locals, and builds a professional, modern image online. Long-term benefits include higher sales, stronger brand recognition, and improved customer loyalty.
Overall, a consistent, professional, and targeted digital marketing approach will support sustainable growth and position Padaria Nata Lisboa as a leading bakery in Braga.




2

