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SLIDE 2 — Introduction (Cambria – 44pt)
· Digital marketing helps reach more customers (Cambria 24pt)
· Supports small businesses 
· Improves visibility
· Enables targeting and analytics
· Builds customer relationships
SLIDE 3 — Company Background (Cambria – 44pt)
· Traditional Portuguese bakery (Cambria 24pt)
· Famous for pastéis de nata
· Attracts locals & tourists
· Part of national brand (founded 2011)
· Cozy atmosphere, high-quality pastries
SLIDE 4 — Marketing Strategy 
Main strategy elements:
· Social media campaigns
· Google Ads
· Website improvements
SLIDE 5 — Key Actions
Social Media (Cambria 28pt)
· Instagram product photos (Cambria 24pt)
· Facebook promotions
· TikTok videos

Google Ads
· Keyword targeting
· Budget planning
· Weekly tracking

Website
· Improve speed
· Update photos
· Add online ordering
· Optimize for mobile

SLIDE 6 — Expected Results
· More website traffic
· Higher social media engagement
· Increased sales
· Stronger brand reputation
· Better understanding of customer behavior

SLIDE 7 — Conclusion
Digital strategy will help:
· Attract new customers
· Keep loyal clients
· Improve online visibility
· Compete with larger brands
· Support long-term growth

SLIDE 7 — THANK YOU!(Cambria 44pt)

